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Item No. Report of the Head of Development Management and Building Control

Address: LAND ADJACENT TO LEONARDO HOTEL HEATHROW AIRPORT BATH
ROAD SIPSON

Development: Installation of 1 No. BT Street Hub Unit and associated digital advertisement
screens on either side of the unit, following the removal of the existing phone
box

LBH Ref Nos: 79853/ADV/2026/4

Drawing Nos: HIL7/LIB/XX/XX/DR/LD/2301/D5 (P2)
HIL7/LIB/XX/XX/DR/LD/2100/D5 (P2)
Planning Statement (2nd Issue)
Cover Letter
HIL7/LIB/XX/XX/DR/LD/1000/D5 (P1)
HIL7/LIB/XX/XX/DR/LD/2300/D5 (P1)
Street Hub Anti-Social Behaviour Management Plan (Version 3)
Street Hub Product Statement (V2.0)

Date Plans received:

Date Application valid

Date(s) of Amendments(s):

1. CONSIDERATIONS

1.1 Site and Locality

The application site is located on the northern side of Bath Road, to the southeast of Leonardo
Hotel Heathrow Airport. There is an existing phone box.

The northern side of Bath Road is characterised by the existing commercial developments e.g.
hotels and office blocks, with some residential developments to the further north. To the south
across Bath Road is Heathrow Airport and its associated facilities.

Along the existing pavement area on the northern side of Bath Road, there are existing street trees,
hotel signage, and bollards along the edge. The section of pavement where the proposed street
hub would locate is approximately 7m wide.

1.2 Proposed Scheme
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Advertisement consent is sought for installation of a free-standing telecommunications structure (BT
Street Hub Unit) and associated digital advertisement screens on either side of the unit.

Following the removal of the existing phone box, the proposed BT Street Hub would be 2986mm in
height and 1236mm in width and 350mm in depth. It would contain an interactive tablet and key pad
which would allow for free public Wi-Fi, free UK calls and device charging.

A separate full planning application has been submitted for the installation of street hub unit (Ref:
79853/APP/2026/9).

1.3 Relevant Planning History

79853/APP/2026/9 Land Adjacent to Leonardo Hotel Heathrow Airport BATH ROAD
Installation of 1 No. BT Street Hub Unit and associated digital advertisement screens on either
side of the unit, following the removal of the existing phone box

Comment on Planning History

nil.

2. Advertisement and Site Notice

2.1 Advertisement Expiry Date: Not applicable

2.2 Site Notice Expiry Date: Not applicable

3. Comments on Public Consultations

6 neighbouring properties and Harmondsworth and Sipson Residents Association were consulted
on 19-01-26. No representations has been received by the end of the consultation period.

4. UDP/LDF Designation and London Plan

The following Local Plan Policies are considered relevant to the application:-

Part 1 Policies:

PT1.BE1 (2012) Built Environment
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Part 2 Polices:

LPP D3 (2021) Optimising site capacity through the design-led approach
LPP D5 (2021) Inclusive design
LPP D8 (2021) Public realm
LPP SI6 (2021) Digital connectivity infrastructure
LPP T4 (2021) Assessing and mitigating transport impacts
DMHB 11 Design of New Development
DMHB 12 Streets and Public Realm
DMHB 13A Advertisements and Shop Signage
DMHB 15 Planning for Safer Places
DMHB 21 Telecommunications
DMT 2 Highways Impacts
NPPF10 -24 NPPF10 2024 - Supporting high quality communications
NPPF12 -24 NPPF12 2024 - Achieving well-designed places

5. MAIN PLANNING ISSUES

Pursuant to the Town and Country Planning (Control of Advertisements) Regulations 2007, the
display of outdoor advertisements can only be controlled in the interests of 'amenity' and 'public
safety'.

The NPPF states that "The quality and character of places can suffer when advertisements are
poorly sited and designed. A separate consent process within the planning system controls the
display of advertisements, which should be operated in a way which is simple, efficient and
effective. Advertisements should be subject to control only in the interests of amenity and public
safety, taking account of cumulative impacts."

According to the National Planning Practice Guidance, amenity, in practice is usually understood, to
mean the effect on visual and aural amenity in the immediate neighbourhood of an advertisement or
site for the display of advertisements, where residents or passers-by will be aware of the
advertisement.

When assessing the impact of an advertising display on public safety, the National Planning
Practice Guidance recognises that "All advertisements are intended to attract attention but
proposed advertisements at points where drivers need to take more care are more likely to affect
public safety."

Policy BE1 of the Hillingdon Local Plan: Part One Strategic Policies (2012) seeks a quality of design
in all new development that enhances and contributes to the area in terms of form, scale and
materials; is appropriate to the identity and context of the townscape; and would improve the quality
of the public realm and respect local character.

Policy DMHB 11 of the Hillingdon Local Plan: Part Two - Development Management Policies (2020)
states that new development will be required to be designed to the highest standards and
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incorporate principles of good design.

Policy DMHB 12 of the Hillingdon Local Plan: Part Two - Development Management Policies (2020)
states that development should be well integrated with the surrounding area.

Policy DMHB 13A states that in order to improve and maintain the quality of the public realm,
advertisements, signs and hoardings will be required to demonstrate that:
i) they complement the scale, form, materials and architectural composition of the individual
buildings of which they form a part;
ii) they complement the visual amenity and character of the site and surrounding area;
iii) they enhance historic assets and their setting;
iv) they do not have an adverse impact on public or highway safety;
v) they do not lead to visual clutter;
vi) they provide an appropriate type and level of illumination, suitable to the site and its
surroundings; and
vii) they enhance the visual amenity of vacant sites, building sites

DMT 2 of the Hillingdon Local Plan: Part Two - Development Management Policies (2020) seeks
safe and secure access for pedestrians, cyclists and vehicles.

When viewed within the surrounding commercial setting along Bath Road, it is considered that the
digital LED screens within the proposed street hub unit would visually integrate within its
predominantly commercial setting. It is not considered to appear overly prominent from wider views
of Bath Road.

The proposed adverts would be internally illuminated with sequential changes in images. The
proposed luminance level would be limited to no greater than 300 cd/m during hours of darkness by
a condition in accordance with recommendations contained within the Institute of Lighting
Professionals (ILP) Professional Light Guide 05 'The Brightness of Illuminated Advertisements'.
This concerns advertisements with an area of up to 10m2 illuminated area in a suburban setting. In
the event of an approval a condition would be secured to restrict the screens to displaying static
images only that change no more frequently than every 10 seconds.

Given the aforementioned conditions, coupled with the scale and position of the advertisements, it
is considered that the proposal would not unduly distract motorists from proper observation of the
highway.  The Highway Authority has confirmed, subject to the imposition of conditions controlling
illumination and movement of the advertisement that the proposal would not be detrimental to
highway safety or amenity.

Conclusion:

Subject to recommended conditions, it is considered that the proposed adverts would not adversely
impact on the visual amenity of the area or public safety. The proposal therefore complies with
Policy BE1 of the Hillingdon Local Plan: Part One Strategic Policies (2012) and Policies DMHB 11,
DMHB 12, DMT 2 and DMHB 13A of the Hillingdon Local Plan: Part Two - Development
Management Policies (2020), the National Planning Practice Guidance and the National Planning
Policy Framework (2021).

6. RECOMMENDATION

APPROVAL  subject to the following:
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1. ADV1 Standard Advertisement Conditions

i)No advertisement is to be displayed without the permission of the owner of the site or any other
person with an interest in the site entitled to grant permission.

ii)No advertisement shall be sited or displayed so as to:-

(a) Endanger persons using any highway, railway, waterway, dock, harbour or aerodrome (civil or
military);

(b) Obscure, or hinder the ready interpretation of, any traffic sign, railway signal or aid to navigation
by water or air or;

(c ) Hinder the operation of any device used for the purpose of security or surveillance or for
measuring the speed of any vehicle.

iii)Any advertisement displayed, and any site used for the display of advertisements, shall be
maintained in a condition that does not impair the visual amenity of the site.

iv)Any structure or hoarding erected or used principally for the purpose of displaying
advertisements shall be maintained in a condition that does not endanger the public.

v)Where an advertisement is required under these Regulations to be removed, the site shall be left
in a condition that does not endanger the public or impair visual amenity.

vi)The consent hereby granted shall expire at the end of a period of five years from the date of this
consent.

REASON
These requirements are deemed to be attached by Schedule 2 of the Town and Country Planning
(Control of Advertisements) (England) Regulations 2007.

2. COM4 Accordance with Approved Plans

The development hereby permitted shall not be carried out except in complete accordance with the
details shown on the submitted plans, numbers:

HIL7/LIB/XX/XX/DR/LD/1000/D5 (P1)
HIL7/LIB/XX/XX/DR/LD/2300/D5 (P1)
HIL7/LIB/XX/XX/DR/LD/2301/D5 (P2)
HIL7/LIB/XX/XX/DR/LD/2100/D5 (P2)

and shall thereafter be retained/maintained for as long as the development remains in existence.

REASON
To ensure the development complies with the provisions Hillingdon Local Plan Parts 1 (November
2012) and 2 (January 2020) and the London Plan (2021).

3. NONSC Non Standard Condition
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a)The advertisements shown on the display screens shall not change more frequently than once
every 10 seconds, with the exception of images that gradually and smoothly merge from one into
another. All images shall remain static with no movement, animation, flashes or pulsation, no
images or messaging should spread across more than one screen.

b)The interval between successive advertisements shall be no greater than 1 second and the
complete display shall change without effect. The display to include a mechanism to default to a
blank or black screen in the event of a malfunction, or if the advertisement is not in use.

c)No images displayed shall resemble official road traffic signs, traffic lights or traffic matrix signs.

d)The intensity of the illumination of the advertisement shall be no greater than 300 cd/m during
hours of darkness as advised by the Institute of Lighting Professionals' publication PLG05 (2015):
"The Brightness of Illuminated Advertisements", or any publication replacing or superseding this
guidance.

REASON
In the interest of amenity, public safety to be in accordance with Schedule 2 of the Town and
Country Planning (control of advertisements) (England) regulations 2007 and the published London
Plan 2021 Policy T4 Assessing and mitigating transport impacts which requires that development
proposals should "not increase road danger".

INFORMATIVES

Contact Officer: Wai Hing Tse Telephone No:

OREPADVD (ODB 2022) 7 of 7


