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                INTRODUCTION TO SAVED POLICIES

The 2004 Planning and Compulsory Purchase Act introduced a new development plan regime including Local Development Frameworks. A three year phase-in period was allowed during which time old style local plan policies would remain in force unless they were replaced by new measures. Hillingdon has been at the forefront of the production of its Local Development Framework. However in 2006, following the Lichfield and Staffordshire planning inquiries and changing requirements, it became evident to Government that the target for the replacement of existing plans was not going to be met nationally. As a result in August 2006 the Secretary of State issued a direction to save policies. Each of Hillingdon’s Unitary Development Plan policies was subjected to six tests identified in Planning Policy Stement 12: Local Development Frameworks (2004). Following Member approval in March 2007 a request to save the remaining policies was submitted to the Government Office for London for further scrutiny. 

A direction was issued on 24 September 2007 by the Government Office for London confirming Hillingdon’s request to ‘Save’ key local policies and to delete obsolete or rarely used policies. This was effective from the 27 September 2007. 

How to use the Saved Policies

In this ‘Saved Policies’ version of Hillingdon’s Unitary Development Plan much of the document remains the same as the 1998 adopted version. However deleted policies and supporting text have been struck through.  Where appropriate text has been added in boxes indicating where specific issues are addressed by national guidance or through the London Plan (2004). Maps have been relabelled but the boundaries and content is the same as the 1998 original.

Following an early revision to Hillingdon’s car parking standards and planning inquiry in 2002 and more recent changes originating from the London Plan, the original standards have been replaced. The Interim Parking Standards are located in Appendix 1.

Advertisements and Shopfronts

5.33
The information conveyed by shopfronts, signs and advertisements is important to commercial interests.  However, the design, materials and appearance of shopfronts and fascias are a major element in establishing the streetscape of shopping areas.  Badly designed or obtrusive shopfronts can damage the appearance and character of individual buildings and erode the character of whole areas.  Conservation Areas are particularly sensitive.  A problem can sometimes be caused by the use of standard "house-style" designs by businesses and in these circumstances the Local Planning Authority will encourage a flexible approach to advertisement and shopfront provision.  

BE27 
EXPRESS CONSENT FOR ADVERTISEMENTS WILL ONLY BE GRANTED IF THEY ARE OF SUCH A SIZE AND SO DESIGNED AND LOCATED THAT THEY: 

(i)
COMPLEMENT THE SCALE, FORM AND ARCHITECTURAL COMPOSITION OF 
INDIVIDUAL BUILDINGS;

(ii)
DO NOT MATERIALLY HARM THE VISUAL AMENITY IN THE AREA; AND

(iii)
DO NOT UNDULY COMPROMISE PUBLIC SAFETY.

BE28 
NEW SHOPFRONTS WILL ONLY BE PERMITTED WHERE THEIR DESIGN AND MATERIALS HARMONISE WITH THE ARCHITECTURAL COMPOSITION OF INDIVIDUAL BUILDINGS OR IMPROVE THE CHARACTER OF THE AREA.  

5.34
The Local Planning Authority considers that shop signs, including projecting signs, should not contribute to an undue proliferation of advertising material and should generally be located at or immediately below fascia level.  High level signs will not be permitted unless they make a positive contribution to the appearance of the building on which they are to be displayed and the character of the area.  Individual letters, hand printed fascias or traditional hanging signs will be preferred within Conservation Areas, and on Buildings of Architectural and Historic Interest.  Design guidance is available as Supplementary Planning Guidance.  
BE29 
THE LOCAL PLANNING AUTHORITY WILL SEEK TO LIMIT THE NUMBER AND SIZE OF ADVERTISEMENT DISPLAYS ON BUSINESS PREMISES IN THE INTERESTS OF AMENITY AND PUBLIC SAFETY.

5.35
The Council has identified types of development other than commercial, industrial or business (currently given deemed consent under the Town and Country Planning  (Control of Advertisements) (Amendments) Regulations 1994) which may be acceptable for advertising displays subject to various criteria being met.  The Local Planning Authority will apply Policy BE30 for such proposals.

BE30
THE LOCAL PLANNING AUTHORITY WILL NORMALLY GRANT CONSENT FOR ADVERTISEMENT HOARDINGS ENCLOSING SITES FOR RESIDENTIAL, EDUCATION, COMMUNITY, YOUTH AND LEISURE DEVELOPMENT DURING THE CONSTRUCTION PERIOD (UP TO A MAXIMUM OF THREE YEARS) PROVIDED THAT:

(i)
THEY DO NOT DETRACT FROM THE RESIDENTIAL AND VISUAL AMENITIES 
OF THE SURROUNDING AREA;

(ii)
THEY DO NOT INTRODUCE AN INAPPROPRIATE COMMERCIAL PRESENCE; 
AND 

(iii)
THEY ARE IN ACCORDANCE WITH THE STANDARD CONDITIONS DETAILED 
IN THE TOWN AND COUNTRY PLANNING (CONTROL OF ADVERTISEMENTS) 
(AMENDMENT) REGULATIONS 1994.

PAGE  
London Borough of Hillingdon UDP Saved Policies September 2007
3




